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Introduction 
This “What We Heard” Report has been prepared by Parkland County in support of Bylaw 
2019-15 to amend the County’s Municipal Development Plan. 

The report describes the public engagement process, outlines the stakeholders involved, and 
summarizes stakeholder feedback. 

Public Engagement Objectives 
1. Identify proposed amendments to Parkland County’s Municipal Development Plan. 
2. Seek resident and stakeholder feedback on proposed amendments. 
3. Answer resident questions. 
4. Provide information on next steps. 

Identified Stakeholders 

EXTERNAL STAKEHOLDER ENGAGEMENT 

 Residents  
 Development Industry 

o Local developers 
o Consultants 

 Agencies  
 Community Organizations 

INTERNAL STAKEHOLDER ENGAGEMENT 

 Parkland County 
o Development Services staff were provided regular project updates via group 

meetings 
o Mayor & Council 

Methods of Engagement 
Parkland County focused on traditional engagement methods to engage the public and 
stakeholders. 

 Newspaper Advertisements 
o Advertisements for the open house were printed in the following publications 

for two (2) consecutive weeks in advance of the open house: 
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 Spruce Grove Examiner 
 Stony Plain Reporter 
 Devon Dispatch 

o Advertisements for the open house were printed in the following publications 
for one (1) week in advance of the open house: 
 Community Voice 

o A copy of the newspaper advertisements can be found in Appendix A. 
 

 Social Media 
o The open house advertisement was posted to the following Parkland County 

social media accounts for two (2) consecutive weeks in advance of the open 
house event: 
 Parkland County Facebook page 
 Parkland County Twitter page 

 

 Website 
o The open house advertisement was posted to the Parkland County website 

from August 14, 2019 to August 28, 2019. 
 

 Digital Board 
o The open house advertisement was posted to the digital board at Parkland 

County Centre from August 14, 2019 to August 28, 2019. 
 

 Radio Advertising (88.1 FM) 
o The open house advertisement was broadcast 3 times daily from August 22 to 

August 28 (15 times in total). 
 

 Open House Notification Letters 
o The open house notification letters were sent by email on August 6, 2019. 

Copies of the letters can be found in Appendix B. 
 
 Public Open House 

o August 28, 2019 from 5:00 pm – 7:30 pm at Parkland County Centre, 53109A 
Hwy 779, Parkland County, AB. 

What We Heard 
The questions/comments in the table below were received during the open house. As these were 
received verbally and in-person, administration’s response to the questions/comments have been 
paraphrased while maintaining as much accuracy as possible. 
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OPEN HOUSE QUESTIONS/COMMENTS 

Resident Question/Comment County Response 
 

• Residents asked if proposed amendments 
would affect their current land use 
designation. 
 

 

 

• The proposed amendments to the MDP will 
not affect existing land use designations.  

 
 

 

• Resident requested information regarding 
subdivision of their property into residential 
parcels. 

 

 

• The residents were referred to Current 
Planning for information. 

 

• Comment received that the current  
Agriculture districts are permissive in nature 
with potential impacts on lakes in the 
County. 
 

 

• Agriculture land use is outside the scope of 
the proposed MDP amendments however, 
the comment was noted and the individual 
was referred to Development Planning. 

 
 

• Comment that the County should consider 
recreational uses for some of the reclaimed 
Highvale Mine area instead of returning it to 
agriculture. 
 

 

• This is outside the scope of the proposed 
MDP amendments however, the comment 
was acknowledged and noted. 
 

OPEN HOUSE EXIT SURVEY QUESTIONS/COMMENTS 

Resident Question/Comment County Response 

• “More on the possible wording of the 
amendment.” 
 

 
• Proposed text changes to the MDP were not 

presented at the open house. Final wording 
of proposed text amendments would be 
informed by public feedback and posted on 
the Parkland County website prior to the 
Public Hearing. 

 

Engagement Summary 
The purpose of the open house was to identify proposed amendments to Parkland County’s 
MDP and seek resident and stakeholder feedback on the proposed amendments. 

 The open house was held August 28, 2019 from 5:00 pm – 7:30 pm at Parkland County 
Centre, 53109A Hwy 779, Parkland County, AB 
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Figure 1: Photo taken at the August 28 open house. 

 

 Seven (7) citizens attended: 
o Three (3) residents from Country Residential areas in Parkland County 
o One (1) resident from Lakefront Residential areas in Parkland County 
o Three (3) stakeholders/property owners from non-residential parts of Parkland 

County 
  The majority of residents indicated they were notified of the Open House via the 

emailed notification letter (4) followed by “word of mouth” (2), and newspaper ads (1). 
 

 

 
 Figure 2: Open House layout (August 28 event). 
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Appendix A: Open House Newspaper Advertisements 
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Appendix B: Open House Notification Letter 
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Appendix C: Open House Display Boards 
Appendix C represents information shared with the public at the open house on August 28, 2019. 

 

 



 

11 

 

 



 

12 

 

 



 

13 

 



 

14 

 

 



 

15 

 

 



 

16 

 

 



 

17 

 

 



 

18 

 
 



 

19 

 
 



 

20 

Appendix D: Open House Exit Surveys 
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